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Strengthening Manage Capital \:\‘

The main internal types of capital related to the nine materiality items on the previous
page are set out as follows. New value is created by having multiple types of capital

Capital Details

Note: As of FY2024

. . Major Management Initiatives Designed to
interact with one another. Capital Input Strengthen Capital Outcomes
Relationship between Materiality and Capital © Product development capabilities
o Core Technologies through collaboration with
Intellectual o Technol | g d customers and external parties/joint | ® Number of patents
Capital ecnno ogy-tr_e ate h: development structure and systems 4,111
Intellectual Capital grl}eig/mefntstor lgrowt ' (utilizing open innovation/ Ratio of new product
Materiality ) nte fectua: tapita o DE'[T'e sales industry-academia collaboration) sales to total sales
Intellectual | Manufacturing Human Social/ Financial Natural »PP.28-29 (¥27.5 billion) o Technology investment
Capital Capital Capital Relationship Capital Capital (M&As) in target fields
Capital
© Global production sites,
© Pursue product safet . manufacturing facilities ® Ultra-stable production ©Productivity 1.5 times
and religbility y [ ) [ ) Man_UfaCturmg Production sites (plants) © As mother plants [EIEEEE , we (target)
Capital Japan: 39 Overseas: 46 support the launch of overseas | ®Production in optimal s
Manufacturing ® Process setting and process factories and address a variety of locations %
@ Create value by Capital management know-how issues based on our production ®Quality awards from N
integrating tribology . . . »PP.30-31 © Capital investment: technology and know-how. customers 5
P . ¥56.5 billion (=
and digital technologies o
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® Employee diversity ratio Al
- id-career hires S
Contribute to the ONumbelr ofemploy_ees . (women, mi s
eestablishment e Y Y Y Y Human Capital ~ Worldwide (consolidated) * Mevimize ?/gﬂjgen;fdhtgman foreign nationals) 29% -
. R 24,057 capital © Localization rate for key —
carbon-neutral society Human Capital e Corporate governance .StP e . global posts [T 72%
»PP.32-36 structure, global reng enl}wg cor,l:)lora N © Global engagement score 72
. compliance framework governance/comptiance ® Lost-worktime injur
O Contribute to the frequency rate 0 oY
establishment of a sound i
material-cycle society ([ ] [ ] - o Strengthening BCP response
(conserve and recycle Social/ ¢Building a robust value capabilities .
N . ) chain (customers, agents, K ®Share by industry
resources) Relatlonshlp Capltal dealers, users, suppliers, and O?rl:stalnab'lehﬁrocur.ement tal or product
Supply Chain local communitigs) coﬁsrrgia;urslr%eszsenwronmen 2 ®Optimal local
© Respect fundamental P S 'L’“"“:geme“t 'ﬁh‘;’igﬁﬁ;ﬁiﬁgfﬁd and R&D structures with procurement
rights at work P.47 external parties
© Total equity ¥669.2 billion
O Build a corporate culture Financial Capital OLr;tgge:tt;ﬁﬁzzqmg debt «Reducing the cost of capital :r;gté 12.23’,(rl<0|c1l:5%t,)T5R
of honesty, fairness, and o (] CFO Message ) . ©Improving capital profitability [d'ﬂ _dowgr ';;' ’
trust »PP.10-12 Ogiégasnslfgsh equivalents annual dividend ¥
.6 billion
Aoy ©55.2% reduction in
o aﬂuaélglizsnzl\lalue of ’ . CO; emissions from
manufacturing-based
Natural Capital  eRaw materials (e.g., steel, o Production activities/ business activities
© Implement sustainable P °® Climate Change .f\)/'l!s) s vt product development .écc;r;ipbagteig:vtlct,flh?2017)
supply chain management »PP.40-44 inerats, water, energy geared toward savings of duction of COs emmissi
Resource Circulation Energy input (per year) energy/resources reduction of CO, emissions
»P.45 6,254 T) genjraied through the use of
B products
© Promote re(zjglonlal . Py ® 2,324,000-CO,
ECDUCIISKEVEIOPIICH ®Recycling ratio 99.2%






