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Business conditions surrounding NSK are changing rapidly. Recognizing that technological innovation and measures aimed at reducing environmental impact represent opportunities,
NSK is committed to both resolving social issues and securing sustainable growth. Guided by our Corporate Philosophy, we will therefore utilize our various capital resources in an
effective and efficient manner and continue to co-create value with stakeholders.
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Maintain Corporate Value over the Long Term, Avoid the Impairment of Value, Create Value
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